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Hon’ble Union Minister, Shri Nitin Gadkari unveils Amazon’s Exports Digest 2020
July 20, 2020

Special focus towards boosting exports is the need of the hour for quick revival of the MSME sector — Shri Nitin Gadkari

Indian MSMEs, brands on Amazon Global Selling cross $2 billion in cumulative exports

e Amazon Global Selling program is taking crores of ‘Made in India’ products to hundreds of millions of customers worldwide
e The program is witnessing momentous growth; the cumulative exports have doubled compared to the previous year

Bengaluru, 20 July, 2020: Shri. Nitin Gadkari, Hon’ble Union Minister of Road Transport and Highways; Micro, Small and Medium Enterprises,
Government of India unveiled the Amazon India ‘Exports Digest 2020’, strongly reinforcing that boosting exports is the key to the quick revival of the
MSME sector. At the launch, Amazon announced that cumulative exports through Indian sellers on the Amazon Global Selling program have crossed
the $2 billion milestone. In January 2020, Amazon had pledged to enable $10 billion in cumulative exports by 2025 helping Indian businesses grow by
selling online worldwide.

Amazon Global Selling today enables more than 60,000 Indian exporters to sell millions of ‘Made in India’ products to customers worldwide through its
15 international websites in countries such as USA, UK, UAE, Canada, Mexico, Germany, Italy, France, Spain, Netherlands, Turkey, Brazil, Japan,
Australia and Singapore. In 2019, more than 800 Indian MSMEs on the program surpassed $131, 375 (INR 1 crore) in e-commerce exports sales.

Speaking on the occasion, Shri Nitin Gadkari said, “| would like to congratulate all the MSMEs who have been working with Amazon to take their
locally manufactured products, global. It is a testament of the skill and entrepreneurial spirit of Indian MSMEs. The MSME sector is a major job creator
and the backbone of the Indian economy, contributing over 28% to India’s GDP and about 48% to the country’s exports. They will continue to play a
critical role in the country’s economic revival and help overcome the current pandemic. Exports is a key priority for the Government and we are
focused on supporting the Indian MSMEs be more successful in the international markets and increasing the MSMESs’ share of exports to 60%.”

Amit Agarwal, Senior VP and Country Head Amazon India, said, “We are excited with the rapid growth being witnessed by Indian MSMEs and
brands on Amazon Global Selling. It took the program three years to hit cumulative exports of $1 billion and it has grown 100% to hit the next $1 billion
in less than 18 months, to cross the $2 billion milestone in cumulative exports from India. The program is rapidly boosting exports from India and
helping build global Indian brands. We are excited to build a strong foundation for MSMEs to realize their export potential and contribute to the vision of
an Aatmanirbhar Bharat. We will continue to make exports easy for Indian entrepreneurs and businesses of all sizes and fulfil our pledge of enabling
$10 billion in e-commerce exports by 2025.”

Highlights of Exports Digest 2020

The just published third edition of Amazon’s annual Exports Digest provides insights into the success and scale of exports from India through the
Amazon Global Selling program, reflecting a significant increase in demand for Indian products across global markets and the growth of Indian
exporters selling globally. Indian MSMEs are increasingly seeing e-commerce exports as an opportunity to grow their business. The number of
exporters on the Amazon has grown to over 60,000, with sellers joining from metros as well as tier 2 and tier 3 cities. In 2019, several Indian
entrepreneurs and businesses including Wow Skincare (Hair and Beauty), California Design Den (Bed Linens), Chandrakala Creations (Indian
Fashion), Aheli (Jewelry), SVA Organics (Herbal products) emerged as globally successful brands, underlining the popularity of ‘Made in India’
products in international markets.

Rishabh Chokhani, Founder & CEO of Naturevibe Botanicals said, “For us, it was a strategic decision to sell directly to customers across the
world and Amazon Global Selling provided us the right channel to start quickly. In 2017, we started exporting with Amazon to the US and Canada and
after seeing the customer response, quickly expanded to the UK. In the last 3 years we have seen consistent demand for our range of organic
products across international markets and it reflects in our growth from a 3 member set up back in 2017 to nearly 150 member strong team now. Last
year, the business grew at 56% YOY and with people opting for natural, healthier options — we are seeing even greater demand in the recent months."

Exports Helping Indian MSMEs in the crisis

In the beginning of 2020, as the world faced an unprecedented situation that necessitated people to stay at and work from home, thousands of Indian
MSMEs helped serve customers globally through e-commerce exports. Made in India products across categories like Health and Hygiene, Nutritional
Supplements and Home essentials saw heightened demand from customers in markets like the United States of America, Canada, Europe, Mexico,
Japan, Australia amongst others.

“As people worldwide stayed at home over the last couple of months, it has been heartening to see thousands of Indian MSMEs who are part of the
Global Selling program successfully fulfill customer needs around the world. In these challenging times, e-commerce exports has provided a robust
model for these Indian exporters helping them sustain their business and support the people and families who depend on their business. Amazon
Global Selling will continue to provide an easy and quick-to-scale channel for exports for Indian MSMEs”, added Amit Agarwal.

More about Amazon Global Selling

Amazon Global Selling program provides transformative opportunities for Indian MSMESs including manufacturers, retailers, brands & traders to grow
and scale through e-commerce exports. The program was launched in India in 2015 with a few hundred sellers and today more than 60,000 exporters
are benefiting by selling worldwide on 15 Amazon websites globally. In 2019, Amazon Global Selling program was accelerated through key
partnerships with various trade bodies such as Tribal Cooperative Marketing Development Federation of India (TRIFED), Federation of Indian Export
Organizations (FIEO) and with export promotion councils from Ludhiana, Kolkata, Mumbai, Agra and other towns and cities to empower Indian
MSMEs.



For more information on Amazon Global Selling, please visit, www.amazon.in/sellglobal

About Amazon.in

The_Amazon.in marketplace is operated by Amazon Seller Services Private Ltd, an affiliate of Amazon.com, Inc. (NASDAQ: AMZN). Amazon.in seeks
to build the most customer-centric online destination for customers to find and discover virtually anything they want to buy online by giving them more
of what they want — vast selection, low prices, fast and reliable delivery, and a trusted and convenient experience; and provide sellers with a
world-class e-commerce marketplace. For more information, visit www.amazon.in/aboutus For news on Amazon, follow

www twitter.com/AmazonNews_IN

About Amazon

Amazon is guided by four principles: customer obsession rather than competitor focus, passion for invention, commitment to operational excellence,
and long-term thinking. Customer reviews, 1-Click shopping, personalized recommendations, Prime, Fulfillment by Amazon, AWS, Kindle Direct
Publishing, Kindle, Fire tablets, Fire TV, Amazon Echo, and Alexa are some of the products and services pioneered by Amazon. For more information,
visit amazon.com/about and follow @AmazonNews.
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Overall growth:

e Amazon now has over 60,000 Indian MSMEs exporting through its Global Selling program on 15 Amazon websites globally
Delhi, Maharashtra, Rajasthan, Gujarat, Uttar Pradesh, Haryana emerged as the top states with most e-commerce
exporters with Gujarat and Rajasthan swapping places at no. 3 and 4.

Product categories like Home, Health & Personal Care, Apparel, Jewelry and Kitchen continued to witness high demand in
2019
Over 800 Indian MSMEs surpassed $131, 375 (INR 1 crore) in exports sales in 2019.

Region wise highlights
Top cities (No. of exporters)

e North - New Delhi, Gurgaon, Noida, Ghaziabad, Roorkee, Chandigarh, Faridabad

e East — Kolkata, Patna, Bhubaneswar, Dabgram, Ranchi, Howrah, Guwahati

e West — Jaipur, Mumbai, Surat, Ahmedabad, Udaipur, Pune, Jodhpur

e South — Bangalore, Hyderabad, Chennai, Coimbatore, Cuddapah, Karur, Thiruvananthapuram

Top product categories exported

e North — Sports Goods, Nautical Collectibles, Copper Mugs, Apparel, Books

e East — Tea, Leather Wallets, Home Décor, Leather Shoes, Grocery, Automotive Accessories
e West - Jewelry, Leather Journals, Kantha Quilts, Bed Sheets, Tapestry, Home Décor items
e South — Bed Sheets, Kitchen Linen, Toys, Towels, Apparel, Spices, Leather Bags

Emerging product categories exported

e North India — Watches, Cameras, Pet Products, Outdoors, Home Entertainment

e East India — Watches, Furniture, Personal care appliances, Tools

e West India — Arts & Crafts, Music, Luggage, Videos & DVDs, Personal Care Appliances
e South India — Board Games, Shoes, Home Entertainment, Sports Goods, Camera Bags

Major international events snapshot

e Prime Day — Indian exporters witnessed 72% YOY increase in total units sold
e Black Friday — Indian exporters withessed 76% YOY increase in total units sold
e Cyber Monday — Indian exporters witnessed 55% YQY increase in total units sold
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